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Deputy Director, Fundraising - Individual Giving and Legacies

Role Profile and Person Specification

	Reports To:
	Director of Fundraising & Marketing

	Salary:
	Circa £56,000

	Hours:
	Full time (35 hours per week)

	Contract:
	Permanent

	Direct reports:
	One Fundraising Officer – additional delivery for fundraising is provided from relevant cross-organisational teams

	Department:
	Fundraising & Marketing

	Main Place of Work:  
	Hybrid/ London:  181 Oxford Street (3rd Floor), London, W1D 2JT
Please note our office building has a small lift which is only accessible from the 1st floor landing.  There is a staircase to the 1st floor.


	Flexible Working:
	This role will require one day per week in the office with the rest from home if you wish, though office-based working will need to be more frequent during induction and the probationary period. 
This role may also require occasional work outside of traditional office hours, with time given off in lieu.




About us:

Dignity in Dying is the UK’s leading campaign for assisted dying law reform. We fight for a compassionate assisted dying law for terminally ill, mentally competent adults. We are a national campaign and membership organisation campaigning for change across the UK. 

Compassion in Dying is a national charity working to amplify people’s voices, shift attitudes and drive changes to the healthcare system so people’s end-of-life decisions are heard, understood and respected when it matters most. We support people to start honest conversations about death and dying, and record and revisit their wishes whenever they want to.


Role purpose:

We are seeking an exceptional, creative fundraising leader who can bring your knowledge and skills to build on a successful fundraising programme to deliver long-term transformation for a truly unique cause and organisation.

As we move closer towards assisted dying law change across the UK, this role presents an exciting opportunity to be part of a high-profile campaign and sister charity. It is critical for us to develop our Individual Giving, Membership, In Memory and Legacy programmes, ensuring they are audience-led and can deliver the income growth that our future organizations will need.  

This role is integral to achieving our aims – leading the strategic development and management of all our individual giving income streams. 

To succeed in this role, you will understand the power of data and insight to help us improve our understanding of our audiences, develop new products - and increase income from individual giving and legacies. You will work collaboratively with senior leaders across the organisation on strategic cross-organisational projects, at the same time helping to build a culture that recognises and reflects the importance of fundraising for long-term and sustainable income. You’ll also inspire and lead a busy, fast-paced cross-organisational team (finance, operations and database, digital and social media) to meet targets; and set, monitor and report on team budgets.

This role offers an opportunity for a highly experienced and ambitious fundraising leader to join a supportive team, within a purpose-driven and focused organisation. As we reach a pivotal point in our campaign, we're looking for someone who brings innovative thinking and can adapt confidently to a fast-evolving environment.


Key Responsibilities

· Lead the strategic direction of the Individual Giving and Legacy programme in line with the wider organisational strategy, setting out multi-year plans which will deliver annual income targets.

· Embed innovation and technology into strategic planning, adopting forward-thinking tools and approaches. 

· Lead on budgeting for Individual Giving and Legacies, setting budgets, mapping out activity, reforecasting quarterly and reporting monthly on income and expenditure.

· Plan and deliver individual giving and legacy campaigns end-to-end, working with colleagues on content creation, marketing, supporter journeys, stewardship and thanking.

· Work closely with the Development Lead to build a robust mid-value programme to increase supporter life time value, and support prospecting of major donors.

· Work closely with the Director of Fundraising and campaigns, digital and media colleagues on cross-organisational projects to increase net income, supporter reach and team efficiencies.

· Develop strong relationships and work collaboratively with senior leadership and colleagues to promote and maximise Individual Giving and Legacies across all areas of the organisation.

· Build and nurture your external network and strategic external partnerships that actively shape planning and decision-making for your specialism and the wider organisation.

· Ensure all Individual Giving and Legacy campaigns, appeals and products are fully compliant and be a proactive leader in understanding and applying all fundraising compliance requirements inc data compliance, the fundraising code of practice etc

· Continually monitor results and insights to assess ongoing performance, proactively managing risks and providing accurate reporting


Person Specification 

Experience 
· Proven success as a leader in individual giving and legacy fundraising, responsible for building and delivering fundraising strategies resulting in income growth
· Strong knowledge of a range of Individual Giving fundraising techniques, including acquisition and retention in digital, direct mail, in memory, legacy
· Experience of using data and insight to innovate new products and build stewardship journeys designed to maximise audience engagement
· Experience of building and sustaining successful relationships with internal and external stakeholders
· Proven track record of building a successful and high achieving team

Skills and abilities 
· Highly skilled at understanding and analysing complex data and utilising internal and external insights to make changes and improvements to strategy and programmes
· Proven ability of building and managing complex budgets and regular reporting of income and expenditure
· Proven ability of developing over-arching plans for multi-channel (especially digital) marketing campaigns and supporter journeys 
· Ability to successfully collaborate with data teams to make strategic decisions and evaluate work 
· Competent user of databases and analysis software 

Personal Qualities & Attributes
· Proactive and able to prioritise and manage a cross-team’s workload
· Enjoy working in a fast-paced environment with a test and learn attitude
· A confident communicator, both written and verbally
· Be committed to learning and developing your own skills to grow both themselves and the organisations capabilities.

Values:
· Commitment to Dignity in Dying’s vision and mission and organisational behaviours. 
· Commitment to Compassion in Dying’s vision and mission and organisational behaviours.

Organisational Behaviours:

Leading by example 
You lead by example through your behaviours and motivate others through your professional approach to work. 

Trust and respect others 
You are aware of your impact on others and treat other people with kindness and respect. You value diversity and listen carefully to understand the views of others. 

Proactive and supportive team member 
You work with others to reach a common goal by sharing information and supporting colleagues. 

Strive to be the best 
With a positive attitude, you work to a high standard to meet personal and organisational expectations. 

Responsibility and initiative 
You take ownership of your work and take responsibility for your actions and decisions. You use your initiative and take pride in what you do. 

How to apply:

Please send a CV (max two A4 pages) and a supporting statement addressing how you meet the criteria in the person specification to Louise.Darbon@dignityindying.org.uk by 5pm on Thursday 8th January 2026.  

Candidates are also asked to send a completed Equal Opportunities Monitoring Form with their application (optional).

[bookmark: _Hlk206591374]First interviews will be held initially on Teams on 15th January, with second interviews in person in central London on 29th January.  
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